
 ed itorial calen d ar
 issu e           ed itorial              special ad  section s
 jan u ary  JM  Brid es

 M o n ey M a tters
 Hea lthy Cho ices

 m arch

 Bo a tin g/W a ter Spo rts
 Ca r Ca re
 M o thers/Fa thers Da y
 Pla n es, Tra in s & Au to m o biles

 m ay

 Up & Co m ers

 Fa m ily & Neighbo rs

 Beautiful People

 ju ly  Summer Leisure

 Great Outdoors

 Giving Thanks

 septem ber

 n ovem ber

 Fa irs & Festiva ls
 Ju ly 4th Ho lid a y
 O u td o o r Livin g
 La w & O rd er

 Fo o d /Co o kin g
 Ho lid a y En terta in in g
 Ho lid a y Gift Id ea s
 Skiin g/M o u n ta in  Spo rts

 Life-Lo n g Lea rn in g – fro m  prescho o l to  co llege
 M ed ica l Pro fessio n a ls
 Fa ll Ho m e Im pro vem en t

 Ea ster/Pa sso ver
 Ho m es/Rea l Esta te
 La w n  & Ga rd en

 Ho m e Im pro vem en t
 Va len tin es/Sweetest Da y
 M en u  Gu id e – Grea t Ea tin g in  the Area

 Lo ve febru ary

 Pro gress 2011
 En viro n m en t/Ea rth Da y/Go  Green
 Go lf

 april  Best o f Jo hn sto w n

 ju n e  Sen io r Livin g
 Thu n d er in  the Va lley
 Pa ren tin g & O u r Child ren  – An  In vestm en t in  o u r fu tu re!

 Best Pla ces to  W o rk

 Rea l Esta te au gu st  Rea l Esta te o f Ho m es & Rea lto rs

 Hea lth & W elln ess october  Brea st Ca n cer Aw a ren ess & Preven tio n
 Hu n tin g/Fishin g/O u td o o rs
 W o m en ’s In terest – Ad verto ria ls Fu ll Pa ge Specia l Ra tes

 Ho lid a y Style d ecem ber  Ho lid a y En terta in in g
 Ho lid a y Gift Id ea s
 New Y ea r’s Eve
 Religio n /Spiritu a lity

 Sources: Starcom; Northwestern University Magazine Reader Experience Study; Affinity Research; How 
 Media Measure Up; Documenting the Role of Magazines in the Mix; ROI for DTC; ROI for Kraft; Measurin g 
 the Mix; What Drives Automotive Sales; American Advertising Federation (AAF) Study; Retail Advertisi ng and 
 Marketing Association (RAMA) Study; Measuring Media Effectiveness; Dynamic Logic; Ephron on Media; 
 Initiative; MRI Fall 2006; Roper; Hearst Engagement Factor Study

 top reason s m agazin es 
 m ak e a d ifferen ce

 M a g a zin e a d vertisin g  m o ves rea d ers to  a ctio n , 
 in clu d in g  visitin g  a n d  sea rchin g  o n  the web :    M o re 
 tha n  ha lf o f rea d ers to o k a ctio n  o r ha d  a  m o re fa vo ra ble o pin io n  
 a bo u t the a d vertiser in  respo n se to  m a ga zin e a d s, a cco rd in g to  
 Affin ity Resea rch.  Nu m ero u s stu d ies pro ve tha t m a ga zin e a d vertisin g 
 d rives web visits a n d  sea rches m o re tha n  o ther m ed ia .

 M a g a zin e a d vertisin g  im p ro ves a d vertisin g  RO I: 
 M u ltiple stu d ies ha ve d em o n stra ted  tha t a llo ca tin g m o re m o n ey to  
 m a ga zin es in  the m ed ia  m ix im pro ves m a rketin g a n d  a d vertisin g RO I 
 a cro ss a  bro a d  ra n ge o f pro d u ct ca tego ries.

 M a g a zin e a d vertisin g  sells – a n d  it d elivers resu lts 
 co n sisten tly:   Severa l stu d ies sho w tha t m a ga zin es a re the 
 stro n gest d river o f pu rcha se in ten t a n d  bo o st o ther m ed ia ’s 
 effectiven ess.  W ha t’s m o re, m a ga zin es d eliver resu lts m o re 
 co n sisten tly thro u gho u t the pu rcha se fu n n el tha n  TV o r the In tern et.

 M a g a zin es rea ch the m o st d esira b le co n su m ers:  
 Acro ss m a jo r d em o gra phic gro u ps, the co m bin a tio n  o f the to p 25 
 m a ga zin es d elivers m o re ra tin g po in ts tha n  the to p 25 TV sho ws.  In  
 a d d itio n , hea vy m a ga zin e rea d ers a re likely to  be a m o n g the highest 
 spen d ers a cro ss m o st pro d u ct ca tego ries.

 M a g a zin e a u d ien ces a ccu m u la te fa ster tha n  yo u  
 thin k – a n d  with la stin g  im p a ct:    The a vera ge m o n thly 
 m a ga zin e a ccu m u la tes a ppro xim a tely 60%  o f its a u d ien ce within  a  
 m o n th’s tim e.  In  a d d itio n , co n su m ers refer to  m a ga zin es m u ltiple 
 tim es, even  sa vin g them , givin g a d vertisers the o ppo rtu n ity fo r 
 m u ltiple expo su res.

   M a g a zin es su p p ly cred ib ility:    Co n su m ers tru st a n d  believe 
 m a ga zin e a d vertisin g m o re tha n  a d vertisin g in  o ther m ed ia .  In  
 a d d itio n , co n su m ers tu rn  to  m a ga zin es a s a  so u rce fo r in fo rm a tio n  o n  
 n ew pro d u cts.

 jo h n sto w n m a g .co m



 ad vertisin g rates &  in form ation

 *   Page One is opposite inside front cover.
 ** For advertisers running more than one page per issue.

 Thu rs., Decem ber 24
 Thu rs., Ja n u a ry 28
 Thu rs., Febru a ry 25
 Thu rs., M a rch 25
 Thu rs.,  April 29
 Thu rs., M a y 27
 Thu rs., Ju n e 24
 Thu rs., Ju ly 29
 Thu rs.,  Au gu st 26
 Thu rs., Septem ber 23
 Thu rs., O cto ber 28
 Thu rs., No vem ber 15

 8.125” x 10.75”

 8.375” x 11”

 7” x 9.875”

 4.625” x 9.875”

 7” x 4.75”

 4.625” x 7.375”

 1/3 pa ge sq u a re:
 1/3 pa ge vertica l:
 1/6 pa ge ho rizo n ta l:
 1/6 pa ge vertica l:
 1/12 pa ge:

 4.625” x 4.75”
 2.25” x 9.875”
 4.625” x 2.375”
 2.25” x 4.75”
 2.375” x 2.25”

 Ja n u a ry
 Febru a ry
 M a rch 
 April
 M a y
 Ju n e
 Ju ly
 Au gu st
 Septem ber
 O cto ber
 No vem ber
 Decem ber

   Issu e               

 Trim  Size:
 Fu ll pa ge bleed :
 Fu ll pa ge:  
 2/3 pa ge: 
 1/2 pa ge ho rizo n ta l:
 1/2 pa ge vertica l: 

 M o n ., No vem ber 30             
 M o n ., Ja n u a ry 4                 
 M o n ., Febru a ry 1                     
 M o n ., M a rch 1            
 M o n ., April 5                  
 M o n .,  M a y 3                       
 M o n ., M a y 31                            
 M o n ., Ju ly 5
 M o n .,  Au gu st 2
 M o n .,  Au gu st 30
 M o n ., O cto ber 4
 M o n ., No vem ber 1

  Ad vertisin g  S p a ce/Co p y  M a g a zin e a va ila b le

 C all us about the   CUSTOM SIZES    available to fit all your 
 advertising needs!   O the r designs and options available.

 www.jo hn sto w n m a g.co m
 425 Lo cu st Street

 Jo hn sto w n , PA 15901
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 1/3 Page 
 Square

 Full Page Bleed  Full Page

 Ba ck Co ver
 In sid e Fro n t Co ver 
 In sid e Ba ck Co ver
 Pa ge O n e*
 Pa ge Tw o
 Pa ge Three
 Fu ll Pa ge
 2/3 Pa ge
 1/2 Pa ge (H o r V)
 1/3 Pg (Sq  o r V)
 1/6 Pg (H o r V)
 1/12 Pa ge

 $1,262
 $1,090
 $1,090
 $1,090
 $1,025
 $1,025
 $915
 $710
 $600
 $475
 $340
 $315

 $3,080

 $3,080

 $3,080

 $2,676

 $2,676

 $2,676

 $2,242

 $1,725

 $1,475

 $1,164

 $835

    ––

 $1,909
 $1,909
 $1,909
 $1,650
 $1,650
 $1,650
 $1,389
 $1,075
 $920
 $725
 $530
    ––

 12x  6-11x  Open

 $1,373
 $1,747
 $1,893

 $2,035
 $2,626
 $2,863

 $3,287
 $4,216
 $4,600

 2 Pa ges
 3 Pa ges
 4 Pa ges

  ad  rates  12x  6-11x  Open

 m u ltiple page rates**

  w ebsite rates          12 m o n ths      9 m o n ths        6 m o n ths        3 m o n ths 
      $105                  $154                 $184                   $210

 ad  d ead lin es

 ad  size specification s

 High q u a lity prin t PDF is the preferred  fo rm a t.  Also  
 a ccepted  a re co llected  Q u a rk files a n d  fla t pho to sho p 
 files.

 Fin ished  a d s a re to  be su pplied  in  CM Y K , with a ll fo n ts 
 em bed d ed  a t 300 d pi.

 All d igita l files M UST be a  m in im u m  o f 300 d pi.  M o st 
 website im a ges a re 72 d pi, a  reso lu tio n  n o t su ita ble fo r 
 prin t a d vertisin g.

 All d igita l im a ges a re preferred  in  .tif fo rm a t, ho wever, 
 .eps a n d  .jpg fo rm a ts will a lso  be a ccepted .

 All vecto r im a ges (Illu stra to r o r Freeha n d ) m u st be
 sa ved  a s a n  .eps with a ll text co n verted  to  pa ths o r 
 o u tlin es.

 W o rd  d o cu m en ts will n o t be a ccepted  fo r fin a l o u tpu t.

 Ad s sen t in  ca m era  rea d y a re su bject to  fin a l a ppro va l 
 by the pu blisher.

  Pro d u ctio n  a n d  d esign  services a re pro vid ed  a s a  
 cu sto m er service, therefo re n o  a gen cy d isco u n t is 
 a llo wed .

  Ad vertisers a re a llo wed  o n e set o f cha n ges free o f 
 cha rge. Ea ch clien t cha n ge m a d e a fter the seco n d  pro o f 
 will be cha rged  $125 fo r ea ch a d d itio n a l pro o f a n d  m u st 
 be a cco m pa n ied  by a  sign ed  co n tra ct.

 for in form ation  regard in g:
 ad vertisin g
 M a ry An n e Rizzo

 814.532.5162 o r m a rizzo @ jo hn sto w n m a g.co m

 su bscription s
 814.532.5003

 prod u ction
 S a ra h K o chin ski

 814.532.5171 o r sko chin ski@ jo hn sto w n m a g.co m

 d id  you  k n ow ?
 Jo hn sto w n  M a ga zin e pro d u ces bro chu res, m a rketin g 
 m a teria l a n d  o ther cu sto m  d esign ed  pu blica tio n s.  
 Ca ll 814.532.5162 fo r yo u r cu sto m ized  q u o te.

 artw ork  requ irem en ts
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